Effects of government assistance on rural Bumiputra entrepreneurs in Selangor / Azizul Azmi Azhar by Azhar, Azizul Azmi
EFFECTS OF GOVERNMENT ASSISTANCE ON
RURAL BUMIPUTRA ENTREPRENEURS IN
SELANGOR
AZIZUL AZMI BIN AZHAR
2002247499
Submitted in Partial Fulfillment
of the Requirement for the
Bachelor of Business Adrrlinistration
(Hans) Marketing
FACULTY OF BUSINESS MANAGEMENT
UiTM, MELAKA
OCTOBER 2004
DECLARATION OF ORIGINAL WORK
BACHELOR OF BUSSINESS ADMINISTRATION WITH
HONOURS (MARKETING)
FACULTY OF BUSSINESS MANAGEMENT
UNIVERSITI TEKNOLOGI MARA
"DECLARATION OF ORIGINAL WORK"
I, Azizul Azmi Bin Azhar
Hereby, declare that:
! (lie Number: 810815-14-5601)
• This work has not previously been accepted in substance for any degree,
locally or overseas, and is not being concurrently submitted for this degree
or any other degrees.
• This project-paper is the result of my independent work and investigation,
except where otherwise stated.
• All verbatim extracts have been distinguished by quotation marks and
sources of my information have been specifically acknowledged.
Signature: ~'-------__ Date: ;22 OGle) Bf/2. ';).()OJ{
ABSTRACT
In order to face the waves of globalization, bumiputra entrepreneurs especially
from the rural area, having problem to survive in the market. Selangor State
Government has develop programs to assist the entrepreneurs to gain by assets,
technical and promoting their product. The objectives to the studies are (1) To
examine the profile of the Bumiputra entrepreneurs in study are any association
or relationship between types of entrepreneurs and government assistance
activities, (2) To examine entrepreneurs' feedback after they have participates in
government assistance programs. (3) To identify the major effects of government
assistance operation of Bumiputra businesses that received and participate in the
UPENS programs.
This paper consists of 6 chapters, which explain the subject matter by stages.
Chapter 1 explains of the background and introduction of the research. Chapter 2
is explaining for literature review, which related to the subject studied and
theoretical framework where guide the research flow and progress. Chapter 3
discuss about the methods and s3mpling techniques use for the research.
The findings discuss in Chapter 4 regard to the problem statement and objective
of the study, while Chapter 5 contain the conclusion and recommendation given
by the researcher. Data coded and analyze using Statistical Package for Societal
Science. Appendices and bibliography attached are the relevant reference use
for this study.
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